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A Trip to Time-Space Through
Street Art A Message On-Hold

Photo-Essays

ABSTRACT

The following photo-essay consists
of photos taken in different places
and times, conveying messages
written in different languages and
for different purposes. | invite read-
ers to select some or all these
pictures and re-order them to
create a three-phrase story with a
message they want to share with
the world. Story-plot ideas can be
shared with the #rethinkstreetart.
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Street art, including graffiti, tags, stencils, art visu-
alization and art installations, usually denounce an
actual situation and convey messages related to
the societal, cultural, economic, and political
scene. It can be designed in a way to invite individ-
uals to interact with their environment, consciously
or unconsciously. It can work as a fictive discus-
sion between society members who have never
met before (Macdonald, 2001), in this case refer-
ring to the creator and the interpreter of the mes-
sage conveyed.

In some cases, messages on the wall are
designed beforehand to criticize a specific pur-
pose (Baratashvili, 2013, pp.2-6). In other cases,
as some of those described in Wagner Tsoni and
Franck (2019) regarding refugees crossing bor-
ders, messages were created spontaneously, “(...)
inscribed by any available means on any accessi-
ble surface (...)” (p.10) and were used as narrative
media, recording present and past experiences.
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A Trip to Time-Space Through Street Art:

‘No matter how many people you
have next you, you will always miss
the people who are inside you’
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‘Hello world. We are still
alive this morning.
Aleppo children’

‘Make your move, cross the line’

‘Do you still believe ‘So far, so good’
what’s on TV?’

Story-plot ideas can be shared with the
#rethinkstreetart. Own work.
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